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RAFAEL EDUARDO TORRES

@ Montréal, Canada.
www.rafael-eduardo.com
@ +1514 6911832

OBJECTIVES [ INTERESTS

Keen to continue developing my experience and
knowledge as a designer in a new company where
creativity and innovation are required.

My appetite for a challenge and a jump outside of my
comfort zone is one of my greatest assets - main goal is
to join a company with shared passion for growth.

SKILLS / EXPERTISE

Key strengths include being entrepreneurial and taking
the initiative to present feasible ideas that help the
continuous improvement of the company.

Empathetic, a good communicator and work well in a
team.

Design
Thinking

Creativity

Adobe Illustrator 000000000
Adobe Photoshop 0 0000000 O

Adobe InDesign 000000

Power Director 0000000000
Rhinoceros 000000000
KeyShot 000000000
HOBBIES/INTERESTS

EDUCATION

ILSC Gresytone College. Montréal, Canada.
Digital Marketing.
9 March 2022 - May 2023.

>
‘ ITESM. Chihuahua, Mexico.
Industrial Design.
August 2010 - December 2015.

PROFESSIONAL EXPERIENCE

Smolarz Design
Montréal, QC. Canada. June 2022 - To Date.
Graphic Designer.

Packaging design for several brands. Creation of
effective packaging (dielines and mock-ups), logos,
designs on print and digital media.

Pure Health (Natural Supplements Brand)
Chihuahua, CUU. Mexico. January 2018 - April 2022.
Creative Director.

Responsible for managing the brand image.
DeS|Igner of the brand packaging, websites, flyers,
catalogs, marketing campaigns and advertising for
social media.

Freelancer
Chihuahua, CUU. Mexico. January 2015 - January 2018.
Designer.

Freelance works involving basic branding for
companies in development, interior design and
product rendering, and furniture design.

Activa tu Publicidad (Marketing Agency)
Chihuahua, CUU. Mexico. November 2016 - April 2017.
Designer/Administrator.

Management of social networks, .adverti.sing. Also,
created a variety of graphic and industrial designs
for clients.

LANGUAGES

FRENCH \

Basic

SPANISH
Native

ENGLISH
Advance
TOEFL 607

Language

AWARDS [ ACHIEVEMENTS

Winner of the "110 Anniversary Logo" contest.
February 2017.
YMCA, Chihuahua, Mexico.

Honorific Mention in Excellence.
December 2015.
ITESM, Chihuahua, Mexico.

Award of Excellence in the Integral Education.
November 2015.
ITESM, Chihuahua, Mexico.

Best Project of the Semester.
December 2014 / 2015. Design Showroom.
ITESM, Chihuahua, Mexico.

Startup Business Weekend Chihuahua.
August 2014. First Place with the project “Cine 20".
ITESM, Chihuahua, Mexico.

EXTRACURRICULAR ACTIVITIES

Sports and Exercise.

2009 - To Date. YMCA, Econofitness. Chihuahua/Montréal.
Weightlifting, Calisthenics and Swimming.

Dancing.
October 2021 - February 2022. D’Ansa, Chihuahua.
Jazz dance class student.

Music.

August 2002 - May 2005. May 2017 - Jun 2018.
Conservatory of Music of Chihuahua.
Student of piano and violin.

Acting.
January 2016 - June 2016. XK Acting Room.
Acting student.

Student Groups.
January 2015 - December 2015. ITESM, Chihuahua. .
President of the Student Committee of Industrial Design.

Publishing.
January 2012. ITESM, Chihuahua.
Editor of "Biblioteca", an internal student publication.

Student Development.

August 2010 - May 2011. ITESM, Chihuahua.

Radio broadcaster, focused on cinema topics, in the
radio show “Flickster”.



Corporate image and advertising merchandise. p U R E H E A LT H Brand catalog and advertising merchandise.

Branding
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PureHealth

SCUIDADO MATLURAL

i PureHeaItﬁ
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#YO SOY Creation of the logo, corporate image, catalog and

& Q UIPO advertising merchandise for the brand "Pure Health",
which is a company dedicated to the sale of natural
supplements.
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Previous design

Actual design

PURE HEALTH
Packaging Design

Design and redesign of brand packaging, while
making its prototype in 3D modeling for its easy
implementation in advertising.
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Packaging design fot the Fitness
Line of Pure Health.
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Design for Pure Health Viri site

We

PURE HEALTH
Web Design

bsite design to make purchases online for the
different distributors of the brand.
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Design for Pure Health Jessy site
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3 halleadas
PURE HEALTH

Advertising

KIT 1. BASICO

Creation of digital content for advertising
campaigns for social networks.
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Convention 2022

Convention 2020 F) U R E H EA LT H
Event Image ——2{\ W A /

.% /fMéQ
: CUARTA

=
‘3
Ej |\ COMNVENCION \
=
=

PURE HEALTH
2022 \
n'
= f» {

- “";? B AT AU R Y Creation of the image of the events carried out by S | a'ﬂ! _ s
/ — oo g = | the brand (as is the case of the annual conventions), 5 :};\“ = \g
" : I TR 7 both in digital and printed material. WE

25/01/20 : ;
Tl b A - Gy |
- r = CUARTA |
= - 1 COMVERCION

|"j.-"f‘- PURE HEALTH RECH IJI

Z DIRECTOR - / e

A ¥z,
= Purntienih : Yoo /cuarta |
S I.-f' ﬁ / -:l}hlenC.ll"'_.H
Y (s Nty
Puhabuwdldndemﬂywwd:&uau )
2 m“*’tmm“m" = PURE HEALTH RECONOCE CON EL TITULD DE
e Pl ."; .
TR . DISTRIBUIDORA ORO
“*k\. : L DE LO-QUE SABE h A
* ripa = J’Ltﬂ,- (¥ M?‘
:‘,_.I,m O PR HEALTH
PnrhbﬂmmduMHrwwdﬂltldudnmmmm o de Pure Health al haber comprada
rradis i §1, 300,000 en prodocta derante o afie 2021, Un esfuerzn digh de reconooerse por su
perseverancia y trabajo duro que beindd resuhados sobresslentes

PURE HEALTH RECONOCE CON EL TITULD DE

DISTRIBUIDOR ORO

Yl o

For su desiocodo frabajo como datibuldor Pure Health y hober comprodo mds
de §1,000,000 en producha durante of afo 2019, Su arduo rabaje. parsevesancia

v dedicackin son dignos de admiacidn
Lo dmmco imposbie, e oqueilo’ ol no nfenios”
,f s
P : q il
COrFUNDA A DE PURE HEALTH ek o
F
| LEF

L 'SIEMPRE S Y AFURNTA HAS ALTO \'n
DELOQUE -ﬂE‘l’. :| JE PUED l'.:hLC'".:-MI \\
o
VRHET U Tcals

Ty if 'mil tipa
. f ' OO PUNDADORA DE PURSE HEALTH

PEOGREAMA

CUARTA
CONVENCION

PURE HEALTH

F

- (C"UPON VACACIONAL
I,- F e
,",.r/f.'._ FAares

Tt batend bt 8 s ey e TETY gt 5004 8 e i




Previous labeling
and logo

EL USO DE ESTE PRODUCTO ES {Curzama .
RESPONSABILIDAD DE QUIEN LO | WL]
RECOMIENDA Y DE QUIEN LO USA,

INFORMACION NUTRIMENTAL
Mo se deje al alcance de los nifics Tama"o de ks Porcidn: 530wmq

Mantbngass e fugar fresco ¥ “'10 S Fi t & [y e e—

Hacha an Mbsico paea Cantidad por porodn
BiosFit Conlendo anargiton 1.72 Keal,

B oo Cuarcuma Geasas
Trans

I E" I|l Turmeric

|
I,

Label
redesign

- INGREDIENTES
INF_ORH'“FID._. NUTRIMENTAL Curcuma {Curcuma Longa L),
Tamario de porcidn; 1 capsula {500 mg)

Porciones por envase: 60 porciones MODO DE EMPLED
5 p y
E———— Tomar £ capsulas al dia.

Ceetenido Energético 172 Kedl
Grasas (ipldasy 0.135g

Saturadas 08y

Trans nog
Gadesternl {1
Carbohidrates (hidrates de carbono) 134 o HECHO EN MEXICO PARA:
Sedio Wwig
Fibra deétca hiy 3 O i L 8 /:W#SE 0E »

e 10459 \ = o e <my Bios Fit
F 4 ‘ Distrib iy por: Natural Shop Guadalajars.
ESTE O ES LN MEDHC Av, Crimterbal Coldn 2533 Frade. Calin ncdustrial

FL CONSLIMG DE FSTE PRODUCTC ES RESPONSARILIDAT
DE CRIEN LD RECCMIENDA ¥ DE QUEN LO LSA.
Mo s chee al ke foe oo bos nifces
ey st tome dusarnte s embaraga
Marténgase en un Rigar seco y fresco.

N

G 42530 Guadalajars, Jal. Mex,
Alancion a clisnies: 3323085435
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BIOS FIT
Packaging and Web Design

Redesign of the brand logo and labeling of the
brand's capsule bottles, creation of 3D prototypes for
advertising and creation of their website.

Bios Fit

Bios Fit
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INFORMACION NUTRIMENTAL
Tamafio de porcidn; 1 capsula (500 my)
Porciones por envase: 60 porciones

Prog porcidn de 500 mg
Cestenido Energétice 277 Kesl
Proteinas 10
Gragas (Fpioos) 00y
Carhohidratos (hideates do carbono) (12
Sedio nag
Fibea dietiitica g

ESTE PRODUCTO NO ES UN MEDICAMENTO.
EL CONSUMO DE ESTE PRODUCTO ES RESPONSARILIDAD
DE QUIEN LO RECOMENDA Y DE QUIEN LO LSA,
M s hejes al akeanoe co ks i
Nov s fomwe dusante o ernbacaza.

Mantingase en un lugar seco y frasco.

INFORMACION NUTRIMENTAL
Iamaﬁn de porcion: 1 capsula {500 mg)
Porci por envase: 60 p
Per porcide de 500 mg
Cemtenido Enengético 19 Keal
Proteings 00y
Grasas (¥pidos) Oog
Carbohidrates (hideatos do carbono) 17
Sedio L5y
Hiacina LT
ESTE

L CONESLING DE ESTE PRODUCTO ES RESPONSARILIDAT:
IDE CLIEN LD RECCMIENDA Y DE QUEN LOLISA.
M se deee al akea noe e ks nifos.
oy s Vo edussrtne e eemibeeazn.
‘Marséngase en un lugar seco f fresco.

INFORMACION NUTRIMENTAL
Tamaiio de porcion: 1 cdpsula {500 mg)
Porciones por envase: 60 porciones

Per parcidn de 500 mg
Contenido Enengéticn 477 Kedl
Protainas Wiy
Grasss (ipudesh 0og
Carhohidratos (hidrates de carbong) 03 g
Sedio g
Fibea dietética 0ig

ESTE
EL CONSUMO DE FSTE PRODUCTO ES RESPONSARILIDAD
(DE CANEN LD RECOMIENDA 'Y DE QUEN LD LISA
e s e sl akeanee de ks nifios.
s s s chussates o bz,
‘Maraéngase enun ugar seco f frasco.

-DAY

SUPLEMENTO ALIMENTICIO
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S-NIGHT

SUPLEMENTO ALIMENTICIO

60 CAPSULAS DE 500MG

FCT-W

SUPLEMENTO ALIMENTICIO

60 CAPSULAS DE 500MG

Bromelina, Inulina, Semilla de Hinojo, Vinagre de
Manzana, Complejo B, Vitamina C, L-Carnitina,
L-Lisina, Lactobacilos

Tomar 2 capsulas al dia.

HECHO EN MEXICO PARA;

Bios Fit

Distribuido por: Natural Shop Guadalajara.
Av. Cristobal Coldn 2533 Frace. Calan ncustrial
G 44530 Guadalajars, Jal. Mex,
Atencion a clisnles: 3323085435

INGREDIENTES

Caralluma Fimbriata, Nopal, Tlanchalagua, Salvado
0, Hoodia Gordonii, Jamaica, Tamarindo,
gre de Manzana, Té Verde, L-Carnitina,
Papaina, Nicotinamida, Polinicotinato de Cromo.

MODO DE EMPLED

Tornar 2 capsulas per las noches, preferentemente
30 minutos antes de dormir.

HECHO EN MEXICO PARA

Bios Fit'

Distribuido por: Natural Shop Guadalajsrs.
Av, Cristabal Coldn 2633 Frace. Coldn Incastrial
G.F. 42530 Guadalafara, Jal. Mex,
Atancion a clienles: 3323065435

S A =

INGREDIENTES

Butcher’s Broem, Uva Reja, Dong Quai, Horse
Chesnut, lsofiavonas de Soya, Canela, Damiane de
California, Semilla de Calabaza, Ginseng, Maca,
Guarana, Zarzaparrilla, Agal, Black Cohosh, Pergil,
Garafiona, Vitamina B12, Vitamina E, Jalea Real
Liofilizada, Polen.

MODO DE EMPLEOD
Tomar 2 capsulas al dia.

HECHO EN MEXICO PARA:

Bios Fit
Distribisido por: Natural Shop Guadalajsrs.
Ay, Cristabal Coldn 2533 Frace. Calan Incustrial

G.7. 42930 Guadslajara. Jal. Mex.
Arancidn a clienles: 3323085435
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Packaging design made for the brand Packaging design made for the
Joie (kitchen accesories). S M O LA R Z D E S I G N

brand Melii (baby products).

packaging Design

Creative graphic design studio specialized in
packaging design and branding. Creation of the
packaging structure and adaptation of the graphic
elements according to the client's needs.
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Advertising material. T R E S S H O W R O O M Some of the logos designed for

the brands that are presented at
TRES Showroom.

advertising material, both in digital and printed format.

. Branding and Advertising
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O1

Bottles designed for a brand of cider from
Chihuahua called "Masara".

02

C I D E R B O T T I— E Masara seeks to boost regional products and show

a new perspective of cider.

Product Design
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Trophies designed for the Book Fair of the City of T R O p H I E S F O R Because it is an event with a very limited capital, the
Chihuahua. With the purpose of promoting the trophies were designed to be made from inexpensive

participation of the people in the event. I_ O C A I_ B O O K FA I R materials, from wood to resin.

Product Design

Best Book
Award

Best Writer
Award

Award for
Contests
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